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DISTRIBUTION OF MARKETING
AND ADVERTISING ACTIVITIES

E-COMMERCE PURE PLAYERS COUNTRYWIDE (% of total)

5% 
REMARKETING

7% 
SPONSORSHIP

7% 
COMPARATIVE

2%
PROGRAMMATIC

3% 
ASSOCIATION

4%
TV / RADIO / 

PRESS

4% 
BANNER

1%
OTHER

GROWTH IN E-COMMERCE TURNOVER

VARIANCE %TURNOVER (€-BILLION)

TURNOVER BY MARKET SECTOR

4,9% 
INSURANCE

3,3% 
ELECTRONICS

14,5%
SHOPPING
MALLS

28% 
TOURISM

41,3% 
LEISURE

0,8%
HOME AND FURNISHINGS

1,9% 
PUBLISHING

2,2% 
FASHION

2,8%
FOODSTUFFS

0,3%
HEALTH AND WELLNESS

ONLINE ECOSYSTEM MONITORING

48%
NO, WE DON’T HAVE

THE NECESSARY RESOURCES
21%
YES, AND WE HAVE SPECIFICALLY 
DESIGNATED PERSONNEL

17%
YES, BUT ONLY IN SPECIFIC
CRISIS MANAGEMENT SITUATIONS

14%
NO, WE SEE

NO NEED FOR IT
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LATIN 
AMERICA

8%

USA

23%
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EU

20%

RUSSIA

15%

CHINA

8%

FRANCE

49%

GERMANY

48%

UK

37%

SPAIN

36%

SWITZER-
LAND

25%

JAPAN

4%
11%

OTHER
ASIAN

COUNTRIES

AFRICA

5%

12,67%

2,39%

0,11%

2,64%

18,54%

7,33%

1,59%

1,51%

6,93 %

1,77 %

11,52%

1,49%

6,93%

6,28%

1,41%

6,14%

0,70%

3,03%

0,35%

E-COMMERCE
TURNOVER

41,5
BILLION €

18% 
SOCIAL MEDIA

13% 
EMAIL

19% 
SEM

17% 
SEO


